Infor Epiphany Social Commerce
solutions
Take marketing to a new level
with actionable social CRM

With Infor Epiphany Social Commerce solutions,
you get:

Social media has become a common platform for
reputation management, social servicing of customers,
and outbound marketing. But to get a greater return on
your investment, you need to blend social media with
customer relationship management (CRM) and real-time
marketing strategies for a new level of marketing—
actionable social CRM. And to do that, you’ve got to:

• The unique ability to leverage technology
partnerships, including social partners

• Combine Facebook™ with your web site to maximize
ecommerce transactions.
• Facilitate cross-channel social commerce using
social data in email, mobile, outbound, and other
campaign channels.
• Tap into social data for enterprise-wide use in
marketing and communications.
• Execute more targeted just-in-time campaigns, and
easily analyze purchasing and preference behavior
so you can enhance marketing strategies
and success.
• Help your customers and their Facebook friends
become more engaged with your brand.

Leverage social synergies
You can access predictive and emotive social data not
readily available via other means with Infor™ Epiphany
Social Commerce Advisor and Infor Epiphany Insight
for Social Commerce. These solutions bring the
award-winning, best-in-class Infor Epiphany suite
together with 8thBridge Graphite™—the market leader
in social commerce on Facebook. Now, you’ll be able
to engage in social commerce by leveraging Facebook
for social sharing, and take advantage of your web site
for ecommerce transactions.

• A rich heritage of innovation and CRM leadership

• A multi-channel platform that supports social
CRM channels
• An open system with open integration
• Integrated reporting, analytics, data mining, list
management, segmentation, campaign
management, and closed-loop reporting
• Proven CRM ROI

Go beyond “like”—it’s
so yesterday
With Infor Epiphany Social Commerce Advisor, you get
the real-time ability to leverage robust Facebook
actions that are delivered to users’ timeline, ticker, and
news feed. You can now use these new Facebook
actions to more precisely market to your target
customers, as well as their friends.
With Infor Epiphany Insight for Social Commerce, you
get enhanced reporting on social metrics and social
lists. That means you’ll be able to correlate product
combinations, as well as customer and friend
combinations, to help generate new social marketing
segments. With a friendly user interface and beautifully
simple reporting dashboard, you can view and use this
powerful social information to drive a whole new level
of cross-channel campaign sophistication.

By using Social Commerce Advisor and Insight for Social
Commerce together, you can present your customers with
the offers and messages that will best resonate with them.
That’s because your offers and messages will combine
not only historical, personal, and contextual information
with emerging social media data, but also real-time
analytics, business rules, and optimization. By tracking and
evaluating every interaction across all channels—including
social—you’ll get better response rates, increase your
revenue, and improve customer satisfaction.

Get social
Marketers like you can deliver new benefits to your
enterprise by accessing rich and timely customer data
with Social Commerce Advisor and Insight for Social
Commerce. You’ll be able to execute more targeted
just-in-time campaigns, and easily analyze purchasing and
preference behavior to enhance marketing strategies
across all of your channels.
In addition, by combining your ecommerce transactions
with enhanced Facebook actions, you’ll be better able to
personalize social interactions, and determine the right
messages to deliver directly to your customers based on
intelligence gathered from their social profiles.

You can access predictive and emotive
social data not readily available via other
means with Infor Epiphany Social
Commerce Advisor and Infor Epiphany
Insight for Social Commerce.

You’ll be able to:
• Leverage Facebook for social sharing—and your web
site for transactions.
• Harness the power of the Infor Epiphany Social
Commerce suite and 8thBridge Graphite technology to
give marketers access to predictive and emotive
social data.
• Facilitate cross-channel social commerce.
• Tap into social data that you can use throughout
your enterprise.
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